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Celebrating Canada’s 150 years and the country’s strong China ties

2017 is a momentous year for
Canada. The peaceful nation,
famous for maple syrup, the
Niagara Falls and ice hockey
is celebrating its 150th birth-
day. Blessed with a thriving
economy and outstanding
natural beauty, Canada has
become a modern leader in
the Western Hemisphere. In-
clusiveness and openness
are at the heart of Canada’s
foreign policy and diplomatic
ties. In 1970, Canada was one
of the first Western countries
to establish diplomatic rela-
tions with China and the two
countries are continuing to
strengthen their relations.

“The China-Canada relation-
ship was one of huge potential
and the foundation stones were
laid early in order to support
what has become a substantial
economic relationship,” says
Graham Shantz, President of the
Canada China Business Council
(CCBC), a bilateral non-profit
organization founded in 1978

and a leading voice of Canadian
businesses in China.

Today, there are over 250
Canadian companies in China
operating as wholly-owned en-

-

Graham Shantz, President, Canada China
Business Council.

terprises or joint-venture com-
panies. In 2003, China became
Canada’s second largest trading
partner after the United States.
“Over the past 10 years, the
range of Canadian goods ex-
ported to China and the overall
trading relationship has ex-

panded dramatically,” explains
Benoit Daignault, President and
Chief Executive Officer of Export
Development Canada (EDC). “In
2007 Canada exported CAD $9.5
billion worth of goods to China.
Last year that number had more
than doubled to CAD$20.9 bil-
lion. Today, with over 50 percent
of China’s population living in
more affluent urban centers,
demand for Canadian products
has increased dramatically. Pro-
cessed foods, automotive parts
and environmental technologies
are increasingly exported from
Canada to the Chinese market.”

Traditional Canadian exports
to China continue to include pulp
and paper, grains, petroleum,
oil seeds, aerospace parts, raw
materials, precious metals and
minerals.

“China is Canada’s third-
largest market for Canadian
mineral products after the United
States and the European Union
with an export value in excess of
CAD$4.6 billion in 2015,” says
Pierre Gratton, President and

Chief Executive Officer of the
Mining Association of Canada.

“We have moved from what
was largely a trade relationship
of imports and exports to a far
more complex set of commercial
interactions,” adds Shantz. “For
example, students from China
now represent over one third of
international students studying
in Canada.”

Inbound investment  from
China is also on the rise with
Vancouver, British Columbia act-
ing as the “gateway city.”

“Vancouver is arguably the
most ‘Asian city’ outside of Asia,”
says the Honorable Yuen Pau
Woo, Senator of Canada, former
President of HQ Vancouver and
Asia Pacific Foundation of Can-
ada. “The city provides a unique
platform for investors from China
and other Asian countries as
they access the North American
market. Chinese companies are
establishing head offices in Brit-
ish Columbia to take advantage
of the skilled, multi-cultural talent
pool, favorable location and wel-

A forward-looking Toronto law firm

coming business climate. These
investments go well beyond the
traditional resource sector to
include digital media, cultural
industries and advanced tech-
nologies.”

Canada’s Prime Minister Jus-
tin Trudeau and China’s leader-
ship are working closely together
to strengthen bilateral relations.
These include the Leaders’ Dia-
logue, the Canada-China Eco-
nomic and Financial Strategic
Dialogue and the China-Canada
Innovation Dialogue.

“Last year we highlighted the
huge potential of a free trade
agreement between our two
countries,” concludes Shantz.
“Both governments are work-
ing to double two-way trade by
2025. As we approach the 50th
anniversary of bilateral relations,
the CCBC will help celebrate
what has been achieved so far
while advocating even deeper
ties.”
www.ccbc.com
www.edc.ca
www.mining.ca

When Canada and China
first established formal
diplomatic ties in 1970,
China had yet to begin
its program of economic
reforms which would
eventually turn the coun-
try into an economic
powerhouse.

At the time, the West-
ern world was still reluc-
tant and remote towards
China. The building of the
relationship between the
two countries signaled
willingness on the part of
Canada to engage China
and create mutual pros-
perity between the two
countries.

From that point on,
Chinese nationals slowly
started to arrive in Canada
and by the 1980s, Chi-
nese businesses had be-
gun to establish offices in
Canada.

“| saw the changes that
Toronto went through as

Chinese immigrants ar-
rived in Canada,” recalls
Jimmy K. Sun, Founder

Jimmy K. Sun, Senior Partner, Sun
& Partners.

and Senior Partner of
Toronto-based law firm
Sun & Partners. “Our firm
essentially grew in line
with this wave of Chinese
settlers to Canada.”

Sun was born in Shang-
hai and after spending
time in Hong Kong and
Macao, moved to Canada

in 1975. He established
Sun & Partners in 1983
to serve clients who were
facilitating business be-
tween Canada and China.

“The firm’s approach
reflects my  conviction
that we can serve Asian
clients and act as a bridge
between Canada and
China,” he says. “We have
provided assistance to
over 30 listed companies
from the Chinese main-
land, Hong Kong and Tai-
wan. When HSBC came
to Canada in the 1980s,
we were one of the first
law firms to advise them
on their commercial lend-
ing transactions.”

Sun was also appoint-
ed by the Bank of China,
Royal Bank of Canada,
the Bank of East Asia and
First Commercial Bank of
Canada as an approved

lawyer for commercial
mortgage and lending
advice.

Today, real estate and
the natural resource sec-
tor represent the firm’s
core practice areas.

“In addition to our busi-
ness clients, we are also
legal counsel to the Chi-
nese Consulate General
in Toronto and act as a
special advisor on eco-

derstands the importance
of recognizing that Chi-
nese business customs
are essential to success-
ful cross-border business
transactions.

“Chinese investors
need good representation
to guide them through the
legal system and taxation

Sun&Parbners

Barristers & Solicitors - Notary Public

T o B HT 5575 P

nomic development to the
city of Shijiazhuang in He-
bei province,” says Sun.
“I encourage Chinese
investors to consider op-
portunities in Canada as
it is a safe place in which
to invest and has a highly-
respected legal system.”
Fluent in Cantonese,
Shanghai dialect, Manda-
rin and English, Sun un-

structures in Canada,”
says Sun. “By hiring a
professionally-run firm
and working with a com-
petent legal team who
understands cultural dif-
ferences, Chinese com-
panies can succeed in
Canada.”

‘I am very positive
about the long-term rela-
tionship between China

Derek Lee, Sun & Partners Councel
and former Member of Canada’s
Parliament for 23 years.

and Canada,” Sun con-
cludes. “Canada has
always been ‘pro-China’
since  Prime  Minister
Pierre Elliott Trudeau start-
ed discussion with China
in 1968. Canada will con-
tinue to play an important
role in bridging China and
the Western world.”
www.sunpartners.ca
www.sunpartners.ca



IGNIS helps Chinese companies compete in
the $14 billion global AMOLED display market

IGNIS Inc.
(IGNIS) is a Canadian
display technology com-
pany based in the heart
of Canada’s technology
triangle: Waterloo On-
tario.

Innovation

Our company is fo-
cused on improving the
quality of active matrix or-
ganic LED (AMOLED) dis-
plays. We do this by using
patented technologies to
compensate for AMOLED
displays’ inherent weak-
nesses. Over the years the
flat panel display industry
evolved from economies
such as Taiwan and South
Korea to now include the

Chinese mainland. Today,
China is a dominant force
in the flat panel industry
when it comes to LCD
displays. The next genera-
tion displays are now be-
coming thinner and more
complex using AMOLED
technology. Mainland-
based companies are
working hard to become a
major player in this sector,
but lag behind the techno-
logical know-how of their
counterparts in South Ko-
rea and Japan.

Over the past five
years, IGNIS, the only
independent  company

with the ability to help
advance the mainland-

based AMOLED display
makers so that they can
overtake the others, has
concentrated our efforts
to build relationships with
many Chinese display
and integrated chip com-
panies. These companies
are powerhouses such as
CEC Panda, BOE Tech-
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IGNIS

Innovation Inc.

nology Group, Tianma
and TCL, just to name a
few. IGNIS offers these
partners a patented ap-
proach to improve display

quality, increase output
and extend the useful life
of the display to meet to-
day’s requirements. This
is accomplished through
both a licensing of tech-
nology, and a transfer
of the knowledge and
know-how. This is why LG
Display of South Korea
licensed our technology
in 2016.

What IGNIS  offers
these companies is to col-
laborate with their internal
engineering teams and
guide them to design,
build and produce top
quality panels. Whether it
is for television, computer,
automotive, notebook,
tablet or mobile displays,
our experience and intel-
lectual property focus on
the basics of what the
best design is given the
current materials and pro-
duction capabilities used
by the customer. No other
company in the world is
independent and able to
provide such services.

Our competition is lim-

ited to a few select engi-
neers who have worked
for companies in coun-
tries and regions such as
South Korea, Japan and
Taiwan that invested heav-
ily in AMOLED and these
individuals have a fraction
of IGNIS collective knowl-
edge and experience. Be
it basic optical compensa-
tion for initial Mura correc-
tion or lifetime compensa-
tion known as Tn, IGNIS
has the solution.

-
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As a proud Cana-
dian company, IGNIS is
pleased to be a part of this
special Canadian edition
celebrating 150 years for
Canada. By strengthen-
ing Canada’s relationship
with China, the opportuni-
ty to collaborate more fully
on advancing technology
through the licensing and
transfer of knowledge will
benefit both countries
economically.
www.ignis.ca

Driven to innovate, deliver quality products and
be a reliable partner

As a specialist in corru-
gated plastic pipe manu-
facturing equipment for
over 40 years, family-
owned Corma is build-
ing on its international
reputation.

Last year Corma was
presented with the Lead-
ership Award of Excel-
lence at the 2016 Ontario
Export Awards and the
company is today recog-
nized as a leading pro-
ducer of machinery and
die tooling equipment

for the corrugated plas-
tic pipe manufacturing
industry.

“We were a very small
start-up when we began
in 1973,” recalls Manfred
Lupke, Founder, Presi-
dent, Chief Executive Of-
ficer and an inductee into
the Plastics Academy Hall
of Fame.

Il Corma

“Our company consist-
ed of myself — a mechani-
cal engineer, a colleague
of mine and my wife who
was responsible for the
entire office.”

Today, the company
employs over 250 people

and has delivered over
1,300 machines to more
than 100 countries. With
headquarters in Concord,
Ontario, Canada, Corma
has regional sales and
services offices in Europe,
Asia and Latin America
and a manufacturing facil-
ity in China.

“Over 20 years ago,
we were invited to join
one of the first delega-
tions to China to explore
investment and manu-
facturing opportunities,”
says Lupke. “This initial
introduction to the Chi-
nese market and later ex-
periences prompted us to
invest in China around 10
years ago. Corma Shang-
hai is an important link in
our supply chain.”

Corma’s machin-
ery features the latest
cutting-edge technology
designed to help compa-
nies produce high-quality
pipes with optimal effi-
ciency, cost-effectiveness
and space requirements
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Manfred Lupke, President & CEO
— Induction into the Plastics Hall
of Fame.

while minimizing down-
time.

“Plastic corrugated
pipes and tubing pro-
duced on our machines
range from 1 mm to 3,000
mm in diameter and we
are able to customize
production systems and
auxiliary equipment to
meet the specific require-
ments of our clients,” says
Lupke.

“Our

machines can

be engineered to work
with a variety of materials
to ensure requisite pipe
stiffness, adherence to
worldwide standards and
material cost savings.”

In recognition of the
company’s technical in-
novations, Corma was
awarded the Vaughan
Chamber of Commerce
Business  Achievement
Award for Innovation in
Production or Techno-
logical Advancement last
year.

By delivering a patent-
ed range of pipe manufac-
turing machinery, dies and
die tooling equipment,
downstream  equipment
for manufacturing PVC
pipes and polyethylene
and polypropylene plastic
tubing, Corma is winning
new customers.

“We are driven to in-
novate, deliver quality
products and be a reliable
partner for our existing
and future customers,”
says Lupke. “We have

over 1,000 international
patents and many more in
various stages, and from
a manufacturing perspec-
tive, China remains a very
important part of our value
chain. We are proud to
have been one of the ear-

A CORMA Service Technician
next to a 1400mm ID PP pipe
with patented double layer in-line
coupling produced on Corma’s
6030 corrugator.

lier Canadian companies
to visit the country and we
are more than happy with
the close relationship we
enjoy with our friends in
China.”

Www.corma.com
info@corma.com



=xporting Fun, Buillding Relationships
How a Canadian company is driving
water park development in China
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China’s shifting con-
sumer  demographics
and government support
of the country’s middle
class have seen arise in
recreational spending,
and subsequent devel-
opment of recreation
facilities to meet the
growing demand. One
sector witnessing dra-
matic growth in China is
the water park industry,
and this article looks at
several drivers behind
that trend.

Consumer growth
in China

Over the past couple
of decades China has
evolved to a new econo-
my with advanced manu-
facturing technology and
growth in financial and
service sectors, includ-

ing tourism. Against this
backdrop, the country has
called for further focus on
the development of the
middle class and a coordi-
nated initiative to expand
internal consumption.

ProSlide®’s HydroMAGNETIC® ROCKET® uses Linear Induction Motors

With this growth in tour-
ism and recreation, large
property developers have
been driving to diversify
their activities and expand
operations beyond the
traditional commercial
and residential projects
into the tourism and lei-
sure sector. With a lower
barrier to entry than tra-

% PROSLIDE
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ditional amusement or
theme parks, water parks
are proving to be a popu-
lar choice among devel-
opers. The past decade
or so saw the first wave
of Chinese water parks as
the industry “got its feet
wet” in the country.

Chinese water parks
come of age

These days, an eager
Chinese consumer audi-
ence is demanding more
unique and dynamic ex-
periences for their desti-
nation dollars. As a resullt,

to magically propel 4 person rafts uphill. HydroMAGNETIC® Coasters are
patented proprietary technology, exclusively available through ProSlide.

OCT Tianjin, China
Money for fun

Spending on recre-
ational activities — includ-
ing travel, dining out,
sports and gaming - is
much lower in China than
in other countries. It is an-
ticipated that as incomes
rise and the middle class
balloons, recreation and
tourism will see the big-
gest growth.

developers are demand-
ing more from the indus-
try: they need custom-
ized, high-performance
attractions, manufactured
to the highest quality stan-
dards in the industry.

Calling in the leader
Enter ProSlide. Head-

quartered in Ottawa, On-
tario, Canada, ProSlide is

Proslide® RideHOUSE
Happy Magic Water Ci

the global leader in water
slide manufacturing and
water park planning and
development, and pro-
vides water park design
for new and expanding
indoor and outdoor water
parks around the world.
With the reputation as the
worldwide industry leader,
ProSlide started to receive
more and more requests
from a Chinese market
hungry for superior per-
formance, relentless qual-
ity, and award-winning in-
novation. Why ProSlide, a
Canadian company?

Who is ProSlide?

When  former Ca-
nadian National Team
ski racer Rick Hunter

founded ProSlide in 1986
he partnered with one
of Canada’s largest sail-
boat manufacturers and
introduced the highest-
quality fiberglass — built
to withstand harsh marine
conditions — to the water
park industry. And so de-
cades of innovation led to
inventing iconic rides that
have since taken over the
industry and driven the
technology revolution.

For many Chinese de-
velopers, it comes down
to this:

e ProSlide is the only
global water ride manu-
facturer with the product

breadth and depth, expe-
rience and proven ability
to introduce thrilling and
reliable new innovations
year after year.

* ProSlide pioneered
every major water ride in-
novation in the industry,
and has won more Best
Water Ride awards than
all other water slide
manufacturers com-

bined. They are the only
company in the world to
win the industry’s high-
est honor - the IAAPA
Impact Award — more than

Lotte World and many
more, with installations in
more than 50 countries
worldwide.

A transforming
market

ProSlide first entered
the Chinese market in the
late 1990s. Seeing rapid
growth and the clear trend
toward tourism and lei-
sure, ProSlide established
a permanent presence
in China with an office in
Shanghai to support the

Rendering of the new Atlantis Resort in Sanya, China.
Opening December 2017

once. They’ve won it three
times!

* ProSlide is the only
global water ride manu-
facturer  single-sourced
by the biggest and best
amusement brands in the
world. Their rides power
parks built by Disney, Uni-
versal, Six Flags, Great
Wolf Lodge, Wet 'n’ Wild,

ongoing opportunities in
the region, and to drive
the next wave of water
park and water theme
park development in Asia.

In just the past seven

years  ProSlide  has
worked with  leading
Chinese  organizations

such as OCT, Wanda,
Evergrande, Fosun, and

Chimelong, building the
best parks across China,
including:

e Happy Magic Beijing
Water Cube

¢ OCT Playa Maya best
parks in Tianjin, Shang-
hai, Yunnan, Wuhan and
Chongging

* Wanda projects in He-
fei and Wuxi

* The most popular rides
at Chimelong - the Be-
hemothBOWL™ 60 and
TORNADO® 60

* The newest Atlantis Re-
sort in Sanya, Hainan

¢ The Coastal Water Park

destination on Ocean
Flower Island located in
Hainan, China

What'’s next for
China’s water park
industry?

As demographics con-
tinue to shift and more
and more emphasis is
being placed on fun and
recreation, ProSlide is
working very closely with
their  Chinese clients,
helping them usher in the
next phase of water parks
and water theme parks in
Asia. Together they are
transforming dreams into
reality and creating some
of the highest-performing,
smoothest-running parks
on the planet.

According to Rick Hunt-
er, President of ProSlide,
“Its an exciting time to
be in China! The Chinese
have a real passion for
excellence, and a deep
desire for quality and in-
novation. We’re thrilled
to continue introducing
new and innovative rides
and planning world-class
parks that are really start-
ing to transform the indus-
try over there. The next
few years are going to be
spectacular!”
www.proslide.com




